














Organisation and finances

Who owns VisitDenmark?

VisitDenmark is a business foundation under the
Ministry of Economic and Business Affairs. VisitDenmark
is led by a Governing Board consisting of a Chairperson
and 14 members. The Ministry of Economic and Business
Affairs appoints the Chairperson of VisitDenmark and
seven of its Board Members.

VisitDenmark is the sole owner of two subsidiaries:

TouristOnline, which is concerned with the online sale
and marketing of Danish hotels, holiday homes and
hostels; and VisitDenmark AB, which is VisitDenmark's
branch office in Sweden. In addition, VisitDenmark owns
one-third of the Scandinavian Tourist Board ApS (STB),
while the other two-thirds are owned by Innovation
Norway and VisitSweden respectively.

How is VisitDenmark funded?

VisitDenmark is financed by a combination of state and
private funding. VisitDenmark receives core funding
from the National Budget via the Ministry of Economic

and Business Affairs. Further funding is generated through
collaborative activities with business partners and comes
mainly from the private sector.
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State funding 15,424 15,235 15,021
Additional state funding 5,008 2,125 3,053
Private sector funding 16,923 12,771 10,858
Total* 37,445 30,131 28,933

*in thousands of Euros

What it’s like to work at VisitDenmark
VisitDenmark employs approx. 140 employees, half

of whom work at the Head Office in Copenhagen and the
other half are stationed at the overseas Market Offices.

“VisitDenmark is a stimulating workplace where
employees are offered exciting challenges in an
international project environment.” Henny Wilfert,
International Human Resources Manager at VisitDenmark.

Dorte Kiilerich

CEO at VisitDenmark
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Did you know?

VisitDenmark'’s marketing activities are aimed at
holidaymakers and at attracting meetings, congresses
and conferences

VisitDenmark closely monitors developments in Danish
and global tourism through its own analyses, Statistics
Denmark and a number of international organisations

VisitDenmark markets Denmark to potential holiday-
makers and business travellers, international tourism
sales channels and media on 20 international markets

VisitDenmark places strong focus on meeting

and conference tourism through initiatives such as

the Danish Meeting Development Project which offers
inspiration and knowledge in support of development
of new meeting concepts.

VisitDenmark and its partners arrange over 500
press visits to Denmark each year

VisitDenmark’s web portal — visitdenmark.com
— attracts up to 5 million visitors each year

VisitDenmark generated press coverage equivalent
to an advertising value of Euro 36.5 million in 2007

VisitDenmark has established Collaboration
Agreements with the most important players in the
tourism promotion industry

VisitDenmark has Contact Managers offering dialogue
on nationwide and all-year tourism development.

VisitDenmark offers Danish tourism industry players
the opportunity to participate in approx. 150
international marketing activities annually

Further information about VisitDenmark is available at
www.visitdenmark.com, which provides accommodation statistics,
market information, information on marketing activities, and much more.




