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Organisation and finances

Who owns VisitDenmark?
VisitDenmark is a business foundation under the  
Ministry of Economic and Business Affairs. VisitDenmark  
is led by a Governing Board consisting of a Chairperson  
and 14 members. The Ministry of Economic and Business  
Affairs appoints the Chairperson of VisitDenmark and  
seven of its Board Members. 

VisitDenmark is the sole owner of two subsidiaries:

TouristOnline, which is concerned with the online sale  
and marketing of Danish hotels, holiday homes and  
hostels; and VisitDenmark AB, which is VisitDenmark’s  
branch office in Sweden. In addition, VisitDenmark owns 
one-third of the Scandinavian Tourist Board ApS (STB),  
while the other two-thirds are owned by Innovation  
Norway and VisitSweden respectively. 

How is VisitDenmark funded?
VisitDenmark is financed by a combination of state and  
private funding. VisitDenmark receives core funding  
from the National Budget via the Ministry of Economic 

and Business Affairs. Further funding is generated through 
collaborative activities with business partners and comes 
mainly from the private sector.

What it’s like to work at VisitDenmark
VisitDenmark employs approx. 140 employees, half  
of whom work at the Head Office in Copenhagen and the  
other half are stationed at the overseas Market Offices. 

“VisitDenmark is a stimulating workplace where 
employees are offered exciting challenges in an 
international project environment.” Henny Wilfert, 
International Human Resources Manager at VisitDenmark.
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Net income* 2008 2007 2006

State funding 15,424 15,235 15,021

Additional state funding 5,098 2,125 3,053

Private sector funding 16,923 12,771 10,858

Total* 37,445 30,131 28,933

* in  thousands of Euros



Asia
Scandinavian Tourist Board
IzumiKan Gobancho Building 4F
12-11 Gobancho / Chiyoda-ku, Tokyo
102-0076 Japan
Tel: +81 (3) 5212 1121
Email mail@stb-asia.com

Italy
VisitDenmark
Via Cappuccio, 11
I-20 123 Milan
Tel: +39 02 86 72 86
Email info.dk@visitdenmark.com

Sweden
VisitDenmark AB
Box 5524
S-114 85 Stockholm
Tel: +46 8 440 54 10
Email info@visitdenmark.com

You are always welcome 
to contact us for advice  
or information on 
marketing or partnerships.

Danmark (Head office)
VisitDenmark
Islands Brygge 43, 3.
DK-2300 Copenhagen S
Tel: +45 32 88 99 00
Email contact@visitdenmark.com

Holland
VisitDenmark
Postbus 266
NL-2300 AG Leiden
Holland
Tel: +31 (0) 71 523 3 283
Email denemarken@visitdenmark.com

Norway
VisitDenmark
P. B. 406 Sentrum
N-0103 Oslo
Tel: +47 22 00 76 30
Email turistinfo@visitdenmark.com

Germany
VisitDenmark
Glockengiesserwall 2
D-20095 Hamburg
Tel: +49 40 32 02 10
Email daninfo@visitdenmark.com

Finland
VisitDenmark
Kappelitie 6
Kapellvägen 6
FIN-02200 Esbo
Tel: +35 89 58 60 33 33
Email tanska@visitdenmark.com

United Kingdom
VisitDenmark
55 Sloane Street
GB-London SW1X 9SY
Tel: +44 20 7259 5958
Email london@visitdenmark.com

USA
VisitDenmark
655 Third Avenue, 18th floor
New York, NY 10017
Tel: +1 212 885 9700
Email info@goscandinavia.com
 

How to contact VisitDenmark
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Did you know?
•	 VisitDenmark’s marketing activities are aimed at 		
	 holidaymakers and at attracting meetings, congresses  
	 and conferences 

•	 VisitDenmark closely monitors developments in Danish 	
	 and global tourism through its own analyses, Statistics 		
	 Denmark and a number of international organisations 

•	 VisitDenmark markets Denmark to potential 	holiday- 
	 makers and business travellers, international 	tourism  
	 sales channels and media on 20 international markets 

•	 VisitDenmark places strong focus on meeting  
	 and conference tourism through initiatives such as  
	 the Danish Meeting Development Project which offers 	
	 inspiration and knowledge in support of development  
	 of new meeting concepts. 

•	 VisitDenmark and its partners arrange over 500  
	 press 	visits to Denmark each year

•	 VisitDenmark’s web portal – visitdenmark.com  
	 – attracts up to 5 million visitors each year

•	 VisitDenmark generated press coverage equivalent  
	 to an advertising value of Euro 36.5 million in 2007 

•	 VisitDenmark has established Collaboration  
	 Agreements with the most important players in the		
	 tourism promotion industry 

•	 VisitDenmark has Contact Managers offering dialogue  
	 on nationwide and all-year tourism development.

•	 VisitDenmark offers Danish tourism industry players  
	 the opportunity to participate in approx. 150  
	 international marketing activities annually

Further information about VisitDenmark is available at  
www.visitdenmark.com, which provides accommodation statistics,  
market information, information on marketing activities, and much more.  


